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SECTION I. – BACKGROUND INFORMATION  
 

GENERAL BACKGROUND 
The Metropolitan Pier and Exposition Authority, hereinafter referred to as the “Authority” or “MPEA” 
is a political subdivision, unit of local government, body politic and Municipal Corporation existing 
under the laws of the State of Illinois pursuant to the Metropolitan Pier and Exposition Authority 
Act, as amended, 70 ILCS 210/1 et seq. (the “Act”). The Authority was established to promote, 
operate, and maintain fairs, expositions, meetings and conventions in Cook County, Illinois. The 
Authority owns McCormick Place®, an exhibition and convention center located at 23rd Street and 
Martin Luther King Drive in the City of Chicago.  
 
McCormick Place® is North America’s premier convention facility. The McCormick Place Complex 
(“MPC”) comprises five state-of-the-art buildings, the South, West, North buildings, the Lakeside 
Center and Wintrust Arena. These buildings have a combined total of more than 2.6 million square 
feet of exhibit space, and over 600,000 square feet of meeting rooms, making it the nation’s largest 
convention center. McCormick Place® hosts 125-150 major events and attracts more than two 
million trade and public show visitors annually. McCormick Place® features the Arie Crown® 
Theater, a renovated proscenium arch theatre which seats approximately 4,249. Wintrust Arena, 
a 300,000 square foot arena features 10,500 seats and 22 suites and serves as the home arena 
for the WNBA’s Chicago Sky as well as DePaul University men’s and women’s basketball. Two 
separate buildings, the Energy Center, and the Corporate Center, are also part of the MPC. The 
McCormick Place Complex also includes four parking facilities with a total parking capacity of 6,709 
spaces operated by Standard Parking. 
 
The Authority is governed by an eleven-member Board appointed by the Governor of Illinois and 
the Mayor of Chicago. Current Board Members are listed on the Authority’s website at 
http://www.mpea.com/mpea_board/board.html. The Chairman of the Board is selected by fellow 
Board members and a Chief Executive Officer, who is responsible for the day-to-day management 
of the Authority, is appointed by the Board.  
 
The Authority also owns two hotels. The Hyatt Regency McCormick Place, opened in 1999, is a 
1,258-room hotel and conference center located adjacent to McCormick Place. The Hyatt 
Corporation (the “Hyatt Hotel Manager”) is responsible for the operation and management of this 
Hotel under a qualified management agreement with the Authority. The 1,205-room Marriott 
Marquis Chicago Hotel opened in 2017. Marriott International (the “Marriott Hotel Manager”) is 
responsible for the operation and management of this Hotel under a qualified management 
agreement with the Authority that expires September 10, 2027. 
 
Historic Navy Pier®, the Midwest's #1 tourist and leisure destination that attracts more than 8.6 
million visitors a year, is also owned by the MPEA but is now governed and managed by an 
independent not-for-profit organization known as Navy Pier, Inc. (“NPI”). 
 
Wintrust Arena, a 10,387-seat multi-purpose facility, is also owned by the MPEA. Wintrust Arena, 
serving as a first-class basketball arena and general assembly hall for large business meetings and 
other major special events, hosts DePaul NCAA men’s and women’s home basketball games, 
tournaments, other DePaul events, and the WNBA’s Chicago Sky. Beyond events for the MPEA’s 
two largest tenants, Wintrust Arena hosts concerts and other sporting events and has served as 
the host site of the NBA Draft Combine for the past four years. 
 
McCormick Place is recognized as a premier exhibition facility in the United States. Located in 
Chicago, it is one of the largest convention centers in the world and the largest contiguous 
convention and trade show complex in the Western Hemisphere. McCormick Place’s four convention 
buildings collectively provide 2.6 million square feet of exhibit hall space, 612,500 square feet of 
meeting space and 173 meeting rooms. During Calendar 2024, MPEA welcomed 227 events, 
bringing approximately 1.87 million visitors to campus, generating $176 million in tax revenue and 
approximately $2.2 billion in economic impact. 
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In accordance with the Metropolitan Pier and Exposition Authority Act (70 ILCS 210/23.1(b)), the 
Authority has adopted and maintains a minority and women owned business enterprise 
procurement program for any and all work undertaken by the Authority.  The Authority’s goals for 
MBE and WBE participation in the performance of the Services are 25% and 5% respectively.   
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SECTION II. – OVERVIEW AND SCOPE OF SERVICES  
 
OVERVIEW 
To secure a strategic communications partner to lead integrated, proactive and reactive public 
relations for MPEA and its business units, to drive media visibility, brand authority, industry 
leadership, and event demand while protecting and strengthening the organization’s reputation 
through effective crisis communications and stakeholder engagement. 
 
OJBECTIVES 
 
Public Relations 

1. Position MPEA | McCormick Place and its business units as industry leaders through 
consistent, high-quality media coverage across trade, national, and local outlets.  

2. Increase visibility and share of voice in key markets, including trade show, conventions, 
meetings and events, entertainment, business, and sustainability media.  

3. Support revenue and booking goals by amplifying conventions, events, and performances 
through strategic media relations and storytelling.  

4. Establish executive leadership as thought leaders through speaking engagements, 
contributed content, and media opportunities.  

5. Proactively shape and own key narratives, including economic impact, sustainability, 
innovation, and campus-wide capabilities. 

Crisis Communications 
1. Protect and preserve the reputation of MPEA | McCormick Place during crises by proactively 

managing risk, minimizing negative publicity and correcting misinformation. 

2. Develop rapid, coordinated and accurate communications to internal/external 
stakeholders, including media, clients, and public officials. 

3. Maintain client confidence and continuity of business by ensuring timely, transparent, and 
empathetic communication during crisis situations. 

4. Proactively shape and influence media narratives through effective strategic counsel, 
media engagement, and consistent messaging. 

5. Establish and institutionalize crisis communications protocols and tools to strengthen 
preparedness, response efficiency, and long-term resilience. 

6. Ensure measurable effectiveness of crisis communications through monitoring, reporting, 
and continuous improvement.  

Legislative Efforts 
1. Provide public relations counsel on pending legislative agenda items and create 

corresponding materials as needed. 

2. Assist MPEA | McCormick Place and its government relations team in organizing and 
mobilizing advocates to support legislative agenda items as needed. 

Community Outreach & Engagement 
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1. Provide assistance with coordination and communication with public officials including: the 
Mayor and Governor’s offices, state and federal legislators and, county and city public 
officials. 

2. Provide assistance for community outreach events and activities as needed 

The vendor will provide services including, but not limited to: 
 
MEDIA RELATIONS AND PUBLIC RELATIONS  
The agency will serve as the centralized public relations partner across all MPEA business units, 
leading a dual-track communications strategy that ensures consistent messaging, coordinated 
media engagement, and integrated storytelling across convention, entertainment, and hospitality 
assets. 
 
Strategic Planning & Program Development 

• Develop and execute a comprehensive annual PR strategy with aligned business goals 

• Ensure alignment between MPEA leadership, public relations, marketing, and sales 
strategies to maximize impact 

• Define key messaging framework and narrative pillars  

• Identify priority audiences including but not limited to trade, events, entertainment, 
national, local, sustainability, culinary 

• Create annual editorial and media outreach calendar 

• Establish KPIs and reporting framework 
Media Relations 
Strategy & Execution 

• Develop and maintain proactive media relations program 

• Build and maintain targeted media lists  
Media Outreach 

• Draft, review, and distribute press releases, media alerts, pitches, media statements, and 
holding statements 

• Secure feature stories, interviews, and bylined opportunities  

• Proactively engage with key media outlets to provide accurate information, correct 
misinformation, and shape narratives. 

• Coordinate press briefings, media availabilities, or statements as needed. 
Media Events 

• Plan and execute media tours, site visits, and FAM (familiarization tours) experiences 
for MPEA | McCormick Place clients and media 

• Support press engagement during major citywide events 
Planner & Industry Audience Engagement 

• Develop and execute a targeted PR strategy to influence meeting planners, event 
organizers, and decision-makers throughout the venue selection process  

• Identify and engage key industry media, platforms, and communities where planners 
research and validate venue decisions  
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• Align PR efforts with planner behavior, including site selection cycles, RFP timelines, and 
industry events  

• Position MPEA | McCormick Place as a preferred destination through third-party validation, 
case studies, and success stories  

• Support sales efforts by generating media coverage and content for proposals, site visits, 
and client communications  

• Elevate visibility at key industry events (e.g., IMEX, PCMA, IAEE) 

• Leverage event and client success stories as proof points to influence future planner 
decisions and drive repeat bookings  

Consumer Public Relations 
• Develop and execute a consumer-facing PR strategy that supports event attendance, ticket 

sales, and audience engagement across conventions, concerts, and live performances  

• Identify and engage key consumer media outlets, including entertainment, lifestyle, and 
“things to do” platforms at local, regional, and national levels  

• Align PR strategies with consumer behavior patterns, including on-sale timing, cultural 
moments, and seasonal trends  

• Support show and event promotion through targeted media placements, previews, 
reviews, and listings  

• Collaborate with promoters, partners, and stakeholders to amplify consumer awareness 
and demand  

• Integrate influencer and social storytelling to drive reach and engagement with priority 
audiences  

• Position campus venues as must-visit destinations within Chicago’s entertainment and 
cultural landscape 

• Drive cultural relevance and awareness by positioning events within broader Chicago 
entertainment and lifestyle narratives 

Thought Leadership & Executive Positioning 
• Identify key leadership voices and subject matter experts 

• Develop contributed articles, op-eds, and speaking abstracts 

• Secure speaking engagements at industry conferences 

• Coordinate podcast, panel and interview opportunities 

• Prepare and advise executive leadership and designated spokespersons through media 
training, briefing materials, and interview preparation. 

Event Amplification (when applicable) 
Event amplification efforts will be aligned with business priorities, including revenue generation, 
attendance growth, and repeat bookings. 

• Develop press strategy, media planning, and announcement materials 

• Develop, execute, and manage a strategic influencer relations program to support 
promotion of campus events 

• Manage calendar listings  
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• Coordinate on-site media engagement, interviews and press access 

• Support live coverage and storytelling 

• Develop recap coverage materials including attendance, impact and success stories  

• All events will follow a structured pre-event, onsite, and post-event PR framework to ensure 
consistent and scalable amplification across the campus 

Corporate Social Responsibility (CSR) & Sustainability Communications  
• Develop and execute CSR and sustainability storytelling aligned with MPEA priorities  

• Identify initiatives, partnerships, and impact metrics for media outreach  

• Support key moments, sustainability milestones, and community initiatives 

• Pitch feature stories to sustainability and civic media outlets  

• Assist with awards, recognition and reporting related to CSR and sustainability efforts 
Strategic Partnerships & Amplification 

• Identify PR opportunities with key partners 

• Develop joint announcements and co-branded storytelling opportunities  
Award Strategy 

• Identify relevant industry and sustainability awards 

• Develop submission calendar and manage entries 

• Draft award submission and supporting materials 

• Amplify award wins across media and owned channels 
 
CRISIS COMMUNICATION PLANNING & MANAGEMENT 
Planning & Preparedness: 

• Develop a comprehensive Crisis Communication Plan specific to MPEA | McCormick Place, 
covering likely scenarios (e.g., safety incidents, natural disasters, public relations 
controversies). 

• Identify and map key stakeholders including clients, attendees, employees, media, elected 
officials, and local authorities. 

• Create message templates and talking points for various crisis scenarios. 

• Develop notification, approval, and escalation protocols for internal and external 
communications. 

Real-Time Responses and Issue Management: 
• Serve as the primary media relations partner during crises and high-risk situations  

• Manage inbound media inquiries and coordinate rapid, accurate, and aligned responses  

• Monitor media coverage and social sentiment in real time and provide proactive alerts  

• Provide strategic counsel to leadership on emerging issues, reputational risks, and 
response strategies  
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• Draft and distribute reactive communications, including statements, media responses, and 
updates  

• Coordinate closely with internal teams, legal counsel, and external partners to ensure 
message alignment 

Post-Issue Management: 
• Support post-incident communications and reputation management  

• Provide recommendations for message refinement and future risk mitigation  

• Conduct post-crisis evaluation and identify opportunities to strengthen preparedness 
KEY RELATIONSHIPS 
The agency will be responsible for developing, managing, and owning strategic relationships that 
enhance media access, industry positioning, and cross-sector influence. 

• Demonstrate existing relationships with key media contacts across local, national, and 
trade outlets, and actively leverage those relationships to secure coverage, facilitate direct 
engagement, and influence media narratives.  

• Develop and manage key target markets by building, maintaining, and strengthening 
strategic media relationships to increase brand visibility and share of voice. Serve as the 
primary owner of these relationships, ensuring consistent engagement and long-term 
value. 

• Establish relationships with key campus stakeholders, including the MPEA | McCormick 
Place leadership team, to support institutional priorities and storytelling opportunities. 

• Cultivate and manage partnerships across priority industries and associations to enhance 
positioning, thought leadership, and cross-industry visibility. 

MONITORING AND DETECTION 
• Identify potential reputational risks before escalation through proactive monitoring and 

trend analysis 

• Monitor traditional media, social media, and digital platforms for reputational risks. 

• Provide real-time alerts and escalations to the crisis response team. 

• Analyze sentiment, reach, and potential impact to prioritize response actions. 

• Agency must be available for rapid response, including outside standard business hours, 
for urgent media or crisis situations. 

CLIENT ENGAGEMENT AND SUPPORT 
• Serve as a primary communication liaison with clients during crises. 

• Draft and distribute timely, empathetic, and transparent client communications. 

• Provide customized responses to high-priority or high-impact clients. 

• Develop/maintain FAQs and internal guidance to ensure consistent messaging. 

REPUTATION MANAGEMENT 
The agency will proactively identify and address misinformation or inaccurate narratives through 
strategic media engagement. 

• Develop and implement strategies to mitigate negative publicity across media, social 
platforms, and online reviews. 
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• Coordinate messaging across internal teams and external partners. 

• Address inaccurate or misleading coverage through direct media engagement. 

• Support post-crisis reputation recovery through targeted PR efforts and stakeholder 
outreach. 

TRAINING AND SIMULATION 
• Conduct crisis communications and media relations training for leadership and staff. 

• Lead tabletop exercises or mock crisis drills to test response readiness. 

• Provide post-exercise assessments with recommendations for improvement. 

REPORTING AND ANALYSIS 
Deliver post-crisis, monthly, quarterly, and annual reports to MPEA | McCormick Place leadership 
team, including: 

• Incident summary and response timeline 

• Communications and media actions taken 

• Stakeholder and client response analysis 

• Media coverage summary and sentiment analysis 

• Effectiveness of key messages 

• Recommendations for future prevention and response 

• Key placements and highlights 

• KPI tracking (reach, sentiment, share of voice, value) 

• Strategic performance review 

• Competitive insights 

• Recommendations for optimization 

• Provide competitive insights and benchmarking against peer convention centers and 
entertainment venues to inform positioning and strategy 

• Tie PR performance to business outcomes, including booking activity and stakeholder 
engagement where applicable 

Deliverables 
Crisis Deliverables 

1. Crisis Communication Plan 

2. Message templates, holding statements, talking points, and FAQs 

3. Media monitoring and alert reports 

4. Post-crisis analysis and recommendations 

PR Deliverables  
1. Annual PR strategy & messaging 

2. 12-month PR calendar 
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3. Media Lists  

4. Press materials - press releases, media statements, and briefing materials 

5. Thought Leadership Content 

6. Award Submissions 

Reporting Deliverables 
1. Monthly, Quarterly, and Annual Reports 

2. Media coverage and sentiment analysis  

3. Executive-ready summaries and briefing materials for leadership and Board reporting  
Misc. 

1. Client communication drafts and distribution logs 
 

2. Training materials, simulations, and evaluation summaries 

Vendor Responsibilities 
• Serve as a strategic advisor to leadership, providing proactive recommendations and 

guidance beyond reactive execution  

• Provide senior-level oversight and consistent account leadership throughout the 
engagement  

• Respond to crises within agreed timelines. 

• Ensure all communications align with MPEA | McCormick Place brand voice, policies, and 
legal requirements. 

• Maintain strict confidentiality of sensitive and proprietary information. 

• Coordinate closely with internal teams, leadership, and external media outlets. 

MPEA | McCormick Place Responsibilities 
• Provide access to internal stakeholders, leadership, and appropriate client contact lists. 

• Designate a primary point of contact for crisis communications and media response. 

• Review and approve communications as required for accuracy and compliance. 

• Provide historical context, policies, and operational information to support planning.  
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SECTION III. – RFP PROCESS AND SUBMISSION REQUIREMENTS 
 
RFP PROCESS 
 
The Proposer’s written response, which details the experience and expertise of the Proposer to 
provide Strategic Communications and Public Relations Consultant, is due no later than 12:00 PM 
(CST) on Monday, August 10, 2026. 
 
Requirements and procedures for providing submittals in response to this RFP are described herein.  
RFP documents are available for downloading at the MPEA website at www.mpea.com under the 
link “Doing Business / Current Opportunities”.  The Authority requests that all Proposers that choose 
to download and print the RFP documents from the MPEA website contact the MPEA, DEPARTMENT 
OF PROCUREMENT by email, referencing RFP #2026-27-M to mpeaprocurement@mpea.com to 
register Proposer’s company as a document holder. 
 
If it becomes necessary to revise or amend any part of this RFP, including the due dates, the 
Authority will publish a revision by written addendum on its website and notify all prospective 
Proposers who have registered and provided the Authority with valid contact information.  It will 
be the responsibility of the Proposer to obtain all such addenda and to acknowledge receipt of any 
addenda that has been issued.  (If none are issued, indicate “NONE” on REQUIRED FORM A, Form 
of Transmittal Letter.) 
 
Proposers are to contact only the MPEA Procurement Department at mpeaprocurement@mpea.com 
concerning this RFP and should not rely on representations, statements, or explanations other than 
those made in this RFP or in any written addendum to this RFP. Further, Proposers must not contact 
any MPEA employees, Board members, or anyone other than the MPEA Procurement Department 
regarding this RFP as it may jeopardize the integrity of the procurement process and/or require 
the disqualification of the Proposer.  
 
The Authority will accept questions, in writing via e-mail, no later than 12:00 PM (CST), 
Thursday, July 16, 2026, to mpeaprocurement@mpea.com.  Questions must be submitted in 
writing to mpeaprocurement@mpea.com.  A summary of questions received, noted without source, 
and answers will be issued as an addendum on the MPEA procurement website.   
 
RFP submittals are due no later than 12:00 PM (CST) on Monday, August 10, 2026. 
 
Interested parties must submit an electronic, searchable version (PDF and/or Word) of its proposal 
via email to mpeaprocurement@mpea.com, or via a secure file sharing platform such as Dropbox 
or similar, before the deadline. The email must reference the RFP #2026-27-M. The electronic 
copy must include Required Form F as a separate attachment.  
 
At this time MPEA is suspending receipt of hardcopies. 
 
Based on the responses submitted, the Authority may select a short list of Proposers for further 
consideration and conduct oral interviews with short-listed Proposers.   
 
A timeline showing the key dates for the RFP process is provided as Exhibit 1. 
 
The responsibility for submitting a response to this RFP on or before the stated time and date will 
be solely and strictly that of the Proposer.  The Authority will in no way be responsible for delays 
caused by electronic system failure or caused by any other entity or by any occurrence.  Proposals 
received after 12:00 PM (CST) on Monday, August 10, 2026, may be deemed non-responsive 
and ineligible for consideration. 
 

http://www.mpea.com/
mailto:mpeaprocurement@mpea.com
mailto:mpeaprocurement@mpea.com
mailto:mpeaprocurement@mpea.com
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By submitting a Proposal, Proposer agrees to accept and abide by the terms of this RFP.  The 
Authority reserves the right to reject any or all submittals, to waive any informality or irregularity, 
and to accept any responsive submittals which it may deem to be in the best interest of the 
Authority.  Only submittals from responsible Proposers complying with the provisions of this RFP 
will be considered. 
 
Submittals will be considered incomplete if they do not bear the signature of an agent of the 
Proposer who is in a position to contractually bind the Proposer.  The submittals can be withdrawn 
at any time, if requested in writing, until the deadline date at which time it will be considered final. 
 
RFP SUBMISSION REQUIREMENTS 
 
Contents of Proposal  
The proposer must provide the following information but not limited to the items below regarding 
your institution.  Please respond to these items in the order presented. Failure to submit this 
information in its entirety will negatively impact the evaluation of your proposal. 
 
1.   Qualifications and Experience: 
 

A. Firm Expertise & Relevant Experience: Provide a clear and concise statement of the 
Proposer's area(s) of expertise, and the pertinence of that expertise to this RFP. 
 
The response should address the Proposer’s experience in public relations, strategic 
communications, crisis communications, reputation management, stakeholder 
engagement, media relations, thought leadership, public affairs, consumer public relations 
and event amplification.  
 

B. Relevant Project Experience: Provide relevant work product, describing in detail the 
Proposer's prior experience in providing services similar in scope and magnitude to the 
Services required by the Authority as described in this RFP.   

 
Specifically list projects for which your company provided public relations, strategic 
communications, crisis communications, reputation management and stakeholder 
engagement services for organizations including, but not limited to government or 
publicly owned convention centers, convention and visitor bureaus, service contractors, 
hospitality, tourism, sports, entertainment, public venues or organizations with complex 
stakeholder environments. Please include the following information for each: 

i. the name and location of the project 
ii. the size and scale of the project 
iii. the scope of services provided 
iv. duration of engagement 
v. reference name and contact information 
vi. Key outcomes, results or measurable impact 

 
C. Work Product and Writing Samples: Provide 3 to 5 relevant work product examples 
and writing samples that demonstrate the Proposer’s ability to support the scope outlined 
in this RFP.  
 
Samples should include a combination, not duplication, of the following, where applicable: 

• Press release or media announcement 
• Crisis communication statement, holding statement, or issues 

management response 
• Thought leadership article or executive bylined piece 
• Award submission 
• Media pitch that resulted in earned coverage 
• Public affairs or legislative communication 
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• Consumer-facing event promotion or entertainment-related PR campaign 
 
D. Custom Writing Sample: Prepare an original article suitable for publication in a trade show, 
convention, meetings, events, or venue industry publication. The article should highlight innovation 
at McCormick Place and demonstrate the proposer’s ability to develop compelling thought 
leadership content that showcases industry leadership, operational excellence, technology 
advancements, sustainability initiatives, customer experience enhancements, or other innovations 
relevant to convention centers and large-scale event venues. 
 
The article should be written in a professional editorial style appropriate for publications serving 
the trade show, convention, meetings, and events industry. Submissions should demonstrate 
strong storytelling, strategic messaging, and the ability to position McCormick Place as an 
innovative leader within the convention and events marketplace. 
 
The writing sample should not exceed 1,000 words. 
 
E. Provide evidence of knowledge and experience in the following areas: 

 
i. Convention center, trade show, meetings, hospitality, tourism, sports, 

entertainment, and public venue communications 
ii. Publicly owned venues, government entities, public authorities, or politically 

sensitive stakeholder environments 
iii. Strategic communications related to legislative and government relations 

agendas 
iv. Work performed pertaining to large-scale construction projects, facility 

openings, capital improvements or public facing initiatives with 
understanding on community or industry impact 

v. Media relations with local, regional, national, trade, business, entertainment, 
and consumer media outlets. 

vi. Crisis communications planning, real-time response and post issue reputation 
management; provide a sample. 

vii. Planner-focused communications, including experience reaching meeting 
planners, event organizers, associations, and industry decision-markets 

viii. Consumer facing public relations, including event promotion, entertainment 
media, lifestyle media, influencer engagement, and audience demand 
generation  

ix. Thought leadership, executive positioning, speaking opportunities and 
bylined content 

x. Award strategy, award submission, and amplification of recognition 
xi. CSR, sustainability, community engagement and civic impact 

communications 
xii. Digital communications, social media trends, tactics and proven capabilities 

in utilizing these or other emerging technologies; provide links to existing 
examples and which ones would be applicable to MPEA.   

xiii. Community and civic engagement, including work with community groups, 
civic leaders, public officials, and stakeholders 
Where applicable, provide samples, links, case studies, or existing examples 
of work demonstrating experience in these areas.  
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D. Media Relationships and Coverage Experience: Provide evidence of established 
relationships with relevant media contacts across local, regional, national, trade, 
business, entertainment, consumer, and sustainability outlets. 
 
The Proposer should include examples of recent earned media placements and explain 
the firm’s role in securing those placements. Examples should demonstrate experience 
reaching media audiences relevant to MPEA | McCormick Place, including convention, 
trade show, meetings and events, hospitality, tourism, entertainment, civic, and 
business media. 
 

E. Crisis Communications Capability: Provide examples of crisis communications 
experience, including at least three relevant crisis or high-risk communications 
situations. For each example, describe: 

i. Nature of the issue or crisis 
ii. Proposer’s role 
iii. Response strategy 
iv. Stakeholders involved 
v. Communications materials developed 
vi. Outcome or lessons learned 

 
Examples may include safety incidents, operational disruptions, labor issues, public 
controversies, reputational challenges, public health matters, cancellations, or other 
significant adverse events. 
 

F. Crisis Response, Availability & Escalation: Provide a detailed overview of the 
Proposer's approach to crisis response and after-hours support. Responses should 
demonstrate the firm's ability to provide timely counsel, communications support, and 
media relations assistance during urgent situations and high-profile events. 
 

G. Measurement and Reporting Approach: Describe the Proposer’s approach to 
measuring the effectiveness of public relations, crisis communications, reputation 
management, and media relations efforts. 
 
The response should include recommended KPIs, reporting cadence, tools or platforms 
used, approach to media monitoring and sentiment analysis, share of voice tracking, 
competitive benchmarking, and how the Proposer ties communications performance to 
business outcomes such as attendance, bookings, stakeholder engagement, reputation, 
and visibility. 
 

H. Furnish copies of all business and professional licenses and permits necessary and 
standard for the Service. 

 
I. Provide evidence of membership in professional organizations. 

 
J. Transition & Onboarding Plan: Provide a detailed transition and onboarding plan 

outlining how the Proposer would assume responsibilities and establish a productive 
working relationship with MPEA | McCormick Place. The plan should include key activities, 
milestones, and deliverables for the first 30, 60, and 90 days of the engagement. 
 

K. Competitive Differentiation: Describe what differentiates your firm for this 
opportunity and why your team is uniquely qualified to support MPEA | McCormick Place. 
 

L. Strategic Approach to MPEA | McCormick Place Account: Provide a detailed 
overview of the Proposer's recommended approach for supporting MPEA | McCormick 
Place and its business units. Responses should demonstrate the Proposer's 
understanding of the Authority's mission, operating environment, campus and 
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stakeholder landscape, business objectives, and communications needs. Please include 
the following information for each: 
 

i. Customer-focused PR strategy  
ii. Consumer-facing PR strategy  
iii. Crisis communications strategy  
iv. Business unit specific PR strategy 
v. Reputation management strategy  
vi. Executive positioning and thought leadership strategy  
vii. Media relations strategy  
viii. Stakeholder and community engagement strategy  
ix. Measurement methodology 

 
M. References: Provide a minimum of three (3) and maximum of five (5) client references for 
engagements similar in scope, scale, and complexity to the services requested in this RFP. 
Preference will be given to references from organizations within the convention and tradeshow 
industry, publicly owned venues, convention and visitor bureaus, hospitality, tourism, sports, 
entertainment, cultural institutions, public authorities, or organizations with complex stakeholder 
environments. 
 
For each reference, provide: 

i. Client organization name 
ii. Client contact name and title 
iii. Phone number and email address 
iv. Duration of engagement 
v. Scope of services provided 
vi. Description of the communications objectives and challenges 
vii. Summary of results achieved 
viii. Whether the engagement included any of the following: 

a. Public relations and media relations  
b. Crisis communications  
c. Reputation management  
d. Government or public affairs  
e. Thought leadership and executive positioning  
f. Consumer-facing communications  
g. Event promotion and amplification  
h. Community and stakeholder engagement  

 
The Authority reserves the right to contact any reference provided and may contact additional 
references identified through publicly available information or prior professional engagements. 
 
2. Personnel 

 
A. Describe the Proposer’s management structure and services available for consultation, 

including: 
i. Executive sponsor or senior agency lead 
ii. Day-to-day account lead 
iii. Crisis communications lead 
iv. Media relations lead 
v. Public affairs or government relations lead, if applicable 
vi. Thought leadership and content lead 
vii. Influencer, digital, or social strategy lead, if applicable 
viii. Reporting and analytics lead 
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B. Provide biography and resumes for all staff expected to participate in this engagement. 
Highlight their work on engagements similar in size and complexity.  Provide a project 
team organization chart.  

 
3. Minority & Women Owned Business Utilization Plan 

In accordance with the Metropolitan Pier and Exposition Authority Act (70 ILCS 210/23.1(b)), 
the Authority has adopted and maintains a Minority- and Women-owned Business Enterprise 
procurement program for any and all work undertaken by the Authority.  The Authority’s goals 
for MBE and WBE participation in the performance of the Services are 25% and 5% 
respectively.   
 
The Authority’s MBE/WBE utilization requirements are set forth with particularity in Required 
Form I - Special Conditions Regarding Minority and Women Owned Business Enterprises. This 
attachment includes various affidavits, certifications and other reporting forms, which must be 
submitted in a separately sealed envelope within the original submittal container. 

 
4. Fees 

Proposer must furnish its structure of fees by completing Required Form F - PROPOSED 
PRICING AND FEE SCHEDULE and submitting it as a separate PDF document with Proposal 
submission. 
 

5. Approach/Work Plan 
Proposer must provide a narrative describing its approach to the Scope of Services including, 
but not limited to, project management systems to be utilized and plans for effective 
communications including reporting tools. At minimum, Proposers should include the following 
information: 

a. Proposers shall clearly articulate in the Work Plan how it will provide the required 
Services as outlined in the Scope of Services. 

b. Proposer shall demonstrate in the Work Plan the plan to integrate MPEA staff into its 
overall strategy to perform the Scope of Services.  

c. Demonstration of Proposers ability to provide a complete range of public and media 
relations strategies aimed to positively communicate with key stakeholders at local, 
state and federal levels, in both the private and pubic sectors.  

d. Provide additional value-add approaches relevant to the Scope of Services.  
 
Required Forms 
 
The Authority requires that certain Certifications and Disclosures be filled out and included with 
your proposal. In addition to the information required above, Proposals must contain the following 
completed items provided in Section VI of this RFP:   
 

o Required Form A Form of Transmittal Letter 
o Required Form B Statement of Business Organization 
o Required From C Statement of Qualifications 
o Required Form D Proposer Certifications 
o Required Form E Disclosure of Lobbyists 
o Required Form F Proposed Fee Structure  
o Required Form G Insurance Requirements 
o Required Form H 
 

o Required Form I  

Notification of Exceptions 
 

Special Conditions Regarding Minority and Women Owned 
Business Enterprises (posted as separate PDF document) 
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SECTION IV. – RFP EVALUATION  
 

The Authority intends to conduct a comprehensive, fair and impartial evaluation of proposals 
received in response to this RFP. The Authority will first review the proposals to assess the 
Proposer’s responsiveness and compliance with the administrative requirements of the RFP.  The 
Authority will also determine whether the Proposer is one with whom the Authority can or should 
do business.  
 
The Authority will then use an Evaluation Committee to review and evaluate the Proposals. 
Evaluations will be based on criteria outlined herein and all proposals will be evaluated using the 
same criteria.  Throughout the evaluation and selection period, each Proposer may be required to 
furnish additional information, make presentations and attend meetings as requested by the 
Authority. 
  
Evaluation Criteria 
The Authority intends to award an agreement to the most qualified Proposer that, in the Authority’s 
sole opinion, will best be able to provide the Services required. In evaluating the Proposals, the 
Authority will consider the following:  
 

1. Qualifications and Experience:   
 

a) Whether the Proposer demonstrates an understanding of the Authority’s 
communications, public relations, crisis communications, reputation management, 
stakeholder engagement, and media relations needs, and has relevant experience 
providing similar services for organizations of comparable size, complexity, and 
stakeholder environments.  
 

b) Whether the Proposer demonstrates relevant experience supporting convention 
centers, convention and visitor bureaus, hospitality, tourism, sports, 
entertainment, public venues, public authorities, government entities, or 
organizations with complex stakeholder environments. 
 

c) Whether the Proposer demonstrates expertise in strategic communications, crisis 
communications, reputation management, media relations, thought leadership, 
public affairs, community engagement, consumer-facing public relations, and 
event amplification. 
 

d) Whether the Proposer has provided relevant project experience, references, work 
product, writing samples, media placements, and case studies demonstrating 
measurable results and successful outcomes.  
 

e) Whether the Proposer demonstrates established relationships with local, regional, 
national, trade, business, hospitality, tourism, entertainment, and consumer media 
outlets 
 

f) Whether the Proposer has provided appropriate and relevant references and 
quality of relevant examples of work product demonstrating its capabilities. 

 
2. Quality of Personnel:    

a. Whether the Proposer has submitted a detailed staffing plan identifying the 
personnel who will be assigned to the engagement and the roles they will perform. 

b. Whether the qualifications, experience, expertise, and availability of the proposed 
team demonstrate the ability to successfully perform the Services. 
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c. Whether the proposed personnel have relevant experience supporting 
organizations of similar size, complexity, and stakeholder environments. 

d. Quality of the custom writing sample and demonstrated ability to develop clear, 
strategic, persuasive, and audience-appropriate communications 

 
3. Approach and Work Plan: 

a. Whether the Proposer demonstrates a thorough understanding of the Scope of 
Services and presents a comprehensive approach for delivering the required 
Services. 

b. Whether the Proposer demonstrates a strategic approach to client-focused public 
relations, consumer-facing public relations, crisis communications, reputation 
management, thought leadership, media relations, stakeholder engagement, and 
community relations. 

c. Whether the Proposer demonstrates the ability to develop and execute integrated 
communications strategies that support organizational objectives, reputation, 
event demand, attendance, bookings, and stakeholder engagement. 

d. Whether the Proposer demonstrates a clear approach to crisis preparedness, issue 
management, rapid response, and post-incident reputation recovery. 

e. Whether the Proposer demonstrates a thoughtful approach to measurement, 
reporting, performance evaluation, and alignment of communications activities to 
business outcomes. 

f. Whether the Proposer's transition and onboarding plan demonstrates the ability to 
quickly establish an effective working relationship and successfully assume 
responsibilities for the engagement. 

g. Whether the Proposer offers innovative ideas, strategic insights, value-added 
services, or differentiators that would benefit MPEA | McCormick Place. 

4. M/WBE Utilization:   
The strength of Proposer’s MBE/WBE Utilization Plan as described in Required Form I - 
Special Conditions Regarding Minority and Women Owned Business Enterprises. 

 
5. Proposed Fees:   

The reasonableness and competitiveness of the Proposer’s schedule of professional fees 
and blended hourly rate offer.  The Authority may select the Proposal that demonstrates 
the “best value” overall and meets the objectives of this RFP.  This includes proposed 
alternative fee arrangements.  The Authority reserves the right to negotiate lower fees or 
a fee structure that differs from that proposed with any firm selected. 

 
Evaluation and Award Process   
 
The evaluation and award process is as follows: 
 

o Review of the Proposals to assess compliance with mandatory administrative requirements 
o Detailed evaluation of proposals by the Evaluation Committee 
o Clarifications, discussions, and presentations (if determined necessary by the Evaluation 

Committee) 
o Review of Proposed Pricing and Fee Structure 
o Evaluation Committee recommendation  
o Approval of selection by the Authority’s Board 
o Notification of selection to all Proposers 
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SECTION V. – CONDITIONS, DISCLAIMERS AND DISCLOSURES 
 
This RFP does not represent a commitment or offer by the Authority to enter into an agreement 
with a Proposer or to pay any costs incurred in the preparation of a response to this RFP.  The 
Authority also reserves the right to seek new submittals when such a request is in the best interest 
of the Authority and to reasonably request additional information or clarification of information 
provided in the response without changing the terms of the RFP.  The Proposer assumes the 
responsibility for all costs incurred in responding to this RFP.  It is understood and agreed that the 
Authority assumes no liability for the Proposer’s costs incurred in responding to this RFP.  The RFP 
and the selected Proposer’s response to the RFP will, by reference, become a part of the final 
Agreement between the selected Proposer and the Authority resulting from this solicitation process. 
 
Signing Forms 
Proposal forms must be properly completed and the Form of Transmittal Letter (See REQUIRED 
FORM A) must be in the required form and signed by persons with the Authority to bind the 
Proposer(s). Special requirements apply depending on the nature of the Proposer's organization.  
The Proposal and Form of Transmittal Letter shall be signed as follows: 

o If the Proposer is a corporation or limited liability company, the Proposal and Form of 
Transmittal Letter shall be signed in the name and under the seal of the corporation by a 
duly authorized officer of the corporation or manager of the company, with the designation 
of his/her official capacity, and attested properly. The Response and Form of Transmittal 
Letter shall show the state in which the corporation is chartered. If it is a foreign 
corporation, the Response shall show whether or not the Proposer is licensed to transact 
business in the State of Illinois. 

o If the Proposer is a firm or partnership, the Proposal and Form of Transmittal Letter shall 
be signed in the name or style under which the organization is doing business and by the 
partner, proper officer, or officers whose official capacity shall be designated.  The name 
and address of each member of the organization shall be shown on the Proposal and Form 
of Transmittal Letter. 

o If the Proposer is an individual, he/she shall sign the Proposal and Form of Transmittal 
Letter in person or by representative, stating the name or style, if any, under which he/she 
is doing business. If the signing is by representative, the representative’s Power of Attorney 
or other authorization shall be stated and shall be proven if requested. 

o If the Proposer is a joint venture, the Proposal and Form of Transmittal Letter shall be 
signed by each of the persons or firms that are a party to the joint venture agreement. A 
certified copy of the joint venture agreement shall be attached to the Proposal and Form 
of Transmittal Letter. A joint venture will not be accepted unless the joint venture 
agreement or some other signed and legally binding instrument is certified and attached 
to the Proposal Form sheet and Form of Transmittal Letter and contains provisions for one 
of the parties to the joint venture to be in full direction of the services and to exercise this 
direction through a single individual to be appointed manager of operations with the 
consent of all parties to the joint venture agreement. 

o In every case, the Proposal and Form of Transmittal Letter shall show the present business 
address of the Proposer at which address communications shall be received and service of 
notices accepted. 

o Where the Proposal and Form of Transmittal Letter are signed by an agent of the Proposer, 
evidence of the agent’s authority to sign must accompany the Proposal.  If the Proposer is 
a corporation, such evidence shall be a certified copy of that section of corporate bylaws 
or other authorization such as a Resolution by the Board of Directors, which permits the 
person to sign the offer on behalf of the corporation.  The name of each person signing 
the Proposal shall be typed or printed below his/her signature. 

 
Ownership of Proposals 
The timely submittals and any information made a part of the Proposals will not be returned to the 
sender.  The Authority reserves the right to retain all submittals and to retain any ideas in a 
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submittal regardless of whether a Proposer is selected.  Submittal of a response to this RFP 
indicates acceptance by the Proposer of the conditions contained within the RFP document.   
 
Improper Practices 
The Proposer shall not offer any gratuities, favors, or anything of monetary value to any official or 
employee of the Authority, the Authority's appointed evaluation committee, SMG, the City of 
Chicago, Choose Chicago, State of Illinois, or any other organization that may have a clear interest 
in the outcome of the selection process, for the purposes of influencing the outcome of the RFP 
response selection process.   
 
The Proposer shall not collude in any manner or engage in any practices with any other Proposer(s), 
which may restrict or eliminate competition or otherwise restrain trade.  Violation of this instruction 
will cause the Proposer(s) submittal(s) to be rejected by the Authority.  The prohibition is not 
intended to preclude joint ventures or subcontracts. 
 
Interpretation 
Should any question arise as to the proper interpretation of the terms and conditions contained in 
this RFP, the Authority’s decision shall be final.   
 
Multiple Awards 
It is the intent of the Authority to award to one Proposer as a result of this RFP.  However, the 
Authority reserves the right to award the Contract to one or more Proposers as it deems to be in 
its best interest. 
 
No Criminal/ Civil Liability 
Submission of a proposal shall include a representation that neither the Proposer, nor any of its 
joint venture participants, partners, members, affiliates, subsidiaries, officers, directors, managerial 
employees, or any individual who, directly or indirectly, holds an ownership interest in the 
Proposer’s organization has been convicted of or entered into a plea agreement for a criminal 
offense incident to the application for or performance of a contract or subcontract with a 
governmental or private entity in the State of Illinois, or has been convicted of a criminal offense, 
or held liable in a civil proceeding, that negatively reflects on the entity’s or individual’s business 
integrity, based on a finding of embezzlement, theft, forgery, bribery, falsification, or destruction 
of records, receiving stolen property, or violation of state or federal antitrust statutes or similar 
laws.  
 
Vendor Ethics 
The Authority is prohibited by law from contracting with certain persons and entities. Accordingly, 
ownership interests must be disclosed.  Proposers must also comply with the prohibitions on 
political contributions that are set forth in the MPEA Act, as amended.   
 
Insurance Requirements 
At all times during the term of the Agreement and during the time period following final completion 
if the Proposer is required to return and perform any additional work, Proposer is required to 
maintain the minimum insurance coverage and requirements specified in this RFP, insuring all 
operations related to the Agreement.  The Authority reserves the right to modify insurance 
requirements based on the nature of the services rendered or the projects required under the 
Agreement. 
 
Freedom of Information Act 
This RFP and any subsequent agreement are subject to disclosure pursuant to the Illinois Freedom 
of Information Act, 5 ILCS 140 (FOIA) and other applicable laws and rules. The Proposal may be 
made available for public inspection and copying and if the Proposer believes certain information 
is exempt from public disclosure under FOIA, the Proposer must clearly mark those portions of its 
Proposal as being “Confidential” and request confidential treatment.  The Proposer must show the 
specific grounds under FOIA or other law or rule that support exempt treatment.  The Authority is 
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not obligated to honor requests for confidential treatment, even if the information is exempt from 
public disclosure.   The Proposer will be responsible for any costs or damages associated with the 
Authority’s defending the Proposer’s request for exempt treatment. 
 
Confidentiality 
Except with the Authority's approval, the Proposer shall not directly or indirectly disclose, divulge 
or communicate to any person, firm or corporation, other than the Authority or its designated 
representatives, or as required by law, any non-public information which it may have obtained 
during the RFP process concerning any matter relating to the work or regular business of the 
Authority. 
 
Taxes 
The Successful Proposer will be responsible for all existing and future applicable federal, state, and 
local taxes, whether direct or indirect, incurred in connection with the Agreement.  The Authority, 
however, is exempt by law from Illinois Retailers Occupation Tax, Use Tax, Service Occupation 
Tax, Service Use Tax, and Municipal and Regional Transportation Authority Retailers Occupation 
Tax on materials or services purchased in connection with the Services. 
 
Rejection of Proposals  
Proposals that do not comply with the submittal requirements of the RFP, or that contain omissions, 
erasures, alterations or additions not called for, or that are irregular in any way, may be rejected 
as informal and insufficient.  The Authority, however, reserves the right to waive any or all 
informalities when it considers a waiver to be in its and the public's best interest.  
 
In addition to all other basis for rejection, any Proposer found to have falsified any information to 
the Authority in relation to this or any other procurement, or which has been barred from doing 
business with the Authority, the City of Chicago or State of Illinois, or which has been convicted of 
a felony or entered into a plea agreement related to procurement contracting with any unit of 
government, may be rejected. 
 
Protests 
Any and all protests or challenges with respect to the selection of the Successful Proposer and this 
RFP, any of the procedures or requirements stated herein, or any other terms and conditions 
related to the transactions stated or contemplated herein must be asserted in writing to: 
 
Metropolitan Pier and Exposition Authority 
Attn:  Director of Procurement 
301 E. Cermak Rd., Chicago, IL  60616 
mpeaprocurement@mpea.com 
 
All protests or challenges concerning the process, ambiguities or defects of the RFP must be 
submitted within seven (7) calendar days after publication of the RFP.  All protests or challenges 
concerning the selection of the Successful Proposer must be asserted within seven (7) calendar 
days after the notification of award of the Successful Proposer.  Protests shall contain a statement 
of reason(s) for the protest identifying any alleged violation and any specific relief sought.  Failure 
to file any action, protest or challenges within the time frames set forth above shall constitute a 
full and absolute waiver to take action against, protest or challenge the RFP process or selection 
of the Successful Proposer. 
 

mailto:mpeaprocurement@mpea.com
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SECTION VI. – REQUIRED FORMS  
 
 
Proposals must contain the completed items listed below that are provided in the following pages 
of this Section VI: 
 
 

A. FORM OF TRANSMITTAL LETTER 
 
 

B. STATEMENT OF BUSINESS ORGANIZATION 
 
 

C. STATEMENT OF QUALIFICATIONS 
 
 

D. PROPOSER CERTIFICATIONS 
 
 

E. DISCLOSURE OF LOBBYISTS 
 
 

F. PROPOSED FEE STRUCTURE 
 
 

G. INSURANCE REQUIREMENTS 
 
 

H. NOTIFICATION OF EXCEPTIONS 
 
 

I. SPECIAL CONDITIONS REGARDING MINORITY AND WOMEN OWNED BUSINESS 
ENTERPRISES (posted as separate PDF document) 
 

 



 

 

REQUIRED FORM A – FORM OF TRANSMITTAL LETTER  
 

[To be duplicated and completed on Proposer's firm letterhead] 
 
[Date] 
 
Metropolitan Pier and Exposition Authority  
301 East Cermak Road 
Chicago, Illinois 60616 
Attention: MPEA Procurement 
 
 
Re:    STRATEGIC COMMUNICATIONS & PUBLIC RELATIONS 
          RFP #2026-27-M 
 
Dear MPEA Procurement: 
 
On behalf of (Full legal name of Proposer), I submit with this letter its response to the Metropolitan Pier and Exposition 
Authority's Request for Proposals (“RFP") for STRATEGIC COMMUNICATIONS & PUBLIC RELATIONS.  In this 
connection, I state the following: 
 
1. I have full authority to bind Proposer with respect to this response to the Request for Proposals and any oral or 

written presentations and representations made to the Authority. 
 
2. (Full legal name of Proposer) has read and understands the Request for Proposals and is fully capable and qualified 

to provide the goods and or services as described within this Request for Proposals. 
 
3. I have read and understand the Request for Proposals, including addenda numbers   .  If none were 

issued, indicate “NONE”. 
 
4. (Full legal name of Proposer) understands that the Metropolitan Pier and Exposition Authority will rely on Proposer's 

response to the Request for Proposals and Proposer agrees to be bound by its representations and statements made 
in its response and in any oral or written presentation(s) made during the evaluation and selection process. 

 
5. If requested by the Authority, Proposer agrees to furnish additional information or documentation or to make one 

or more oral presentations or demonstrations to assist the Authority in evaluating its Proposal. 
 
6. If selected by the Authority, Proposer agrees to negotiate and enter into an Agreement for STRATEGIC 

COMMUNICATIONS & PUBLIC RELATIONS with the Authority to supply all of the required items and/or services. 
 

7. Neither I nor Proposer has any beneficial interest in or relationship with any other party working or performing 
services for or otherwise affiliated with the Authority and no conflict of interest which could interfere with the 
provision of services to the Authority. 

 
8. Proposer understands that the Authority will rely upon the material representations set forth in the Request for 

Proposals and that Proposer has a continued obligation to update any information which changes or which Proposer 
learns to be incorrect. 

 
9. It is understood that an original and multiple copies of the Request for Proposals have been submitted for 

consideration. Proposer warrants that all copies are identical to the original in all respects. 
 
 
 
 
 



 

 

I declare that all Required Forms A - I have been examined by me - and to the best of my knowledge and belief are true, 
correct and complete. 
 
   Signed:          
 
              
                Typed/lettered name of signatory 
 
            As:                                                 
                (Relationship to Proposer/Title/etc.) 
 
State of:    
 
County of:     
 
Subscribed and sworn to (or affirmed) before me this   day of   , 2026. 
 
      
NOTARY PUBLIC      (SEAL)    



 

 
 

 

REQUIRED FORM B – STATEMENT OF BUSINESS ORGANIZATION 
 
NAME OF PROJECT:   STRATEGIC COMMUNICATIONS & PUBLIC RELATIONS  

PROJECT NUMBER:   2026-27-M 

PROPOSER:           

Note:  Each Proposer is obligated to notify the Authority of any changes in its ownership or in its officers and directors at the 
time such changes occur if the change occurs during bid evaluation or during the Agreement term. 
 
1. If the Proposal is submitted by an individual, answer questions listed below: 
 
 (a) Name         
 
 (b) Official Address        

 
 (c) Telephone_________________________ Email address    
 
 (d) Fax Number        
 
 (e) FEIN or SSN        
 
 (f)  Is the individual authorized to do business in Illinois?    □ YES  □ NO    
 
2. If the Proposal is submitted by a partnership, answer questions listed below: 
 
 (a) Firm Name           

 (b) Official Address           

 (c) Fax Number          

 (d) Telephone Number    

 (e) FEIN          

(f) List each individual or business entity having a beneficial interest directly or indirectly, of more than seven 
and one-half percent (7 ½%) in the business organization.  If no individual does, indicate “NONE”. 
 

i. Holding firms: Where owners are themselves a corporation, LLC, partnership or other business 
entity, list the business entity’s name and each individual or business entity having a beneficial 
interest directly or indirectly, of more than seven and one-half percent (7 ½%) in such “holding 
firm”.  (Use a separate page if necessary). 

ii. Affiliated entities: List each individual or business entity having a beneficial interest directly or 
indirectly, of more than seven and one-half percent (7 ½%) in any affiliated entities. (Use a 
separate page if necessary). 

  
Name Percentage Ownership 

  
  
  
  

 
 
 
 
 



 

 
 

 

REQUIRED FORM B – STATEMENT OF BUSINESS ORGANIZATION 
 
PROPOSER:           

 
 (g) List the names of all managing partners: 
           
   
           
 
           
     
 (h)  Is partnership authorized to do business in Illinois?  □ YES  □ NO    
 
3. If the Proposal is submitted by a corporation or limited liability company (LLC), answer questions listed 

below: 
 
 (a) Corporate or Company Name       
 
 (b) Date of Incorporation         
 
 (c) State of incorporation        
 

(d) If incorporated in another State, are you authorized to do business in the State of Illinois?  
 

  □  YES  □ NO    
 

   (e) Name and address of registered agent       
   
           
 
           
 
 (f) Fax Number        
 
 (g) Telephone_________________________ Email address    
 
 (h) FEIN    
 

(i) List the names of all officers and directors: 
 

           
   
           
   

         
 

           
 
 
 
 
 



 

 
 

 

 
REQUIRED FORM B – STATEMENT OF BUSINESS ORGANIZATION 
 
PROPOSER:           

 

(j) List each individual having a beneficial interest directly or indirectly of more than seven and one-half percent   
(7 ½%) in the business organization.   If no individual does, indicate “NONE”. 

 
Holding firms: Where owners are themselves a corporation, LLC, partnership or other business entity, list 
the business entity’s name and each individual or business entity having a beneficial interest directly or 
indirectly, of more than seven and one-half percent (7 ½%) in such “holding firm”.  (Use a separate page 
if necessary). 

 
Affiliated entities: List each individual or business entity having a beneficial interest directly or indirectly, 
of more than seven and one-half percent (7 ½%) in any affiliated entities. (Use a separate page if 
necessary) 

 
Name Percentage Ownership 

  
  
  
  
  

 
4. Identify below the person with authorized signature to bind Proposer’s agreement, if selected:  
 
 Signatory’s Name      _________   
 
 Title      ________   
 
 E-Mail Address        
 
 

 
 



 

  

REQUIRED FORM C – STATEMENT OF QUALIFICATIONS 
 
NAME OF PROJECT:   STRATEGIC COMMUNICATIONS & PUBLIC RELATIONS  

PROJECT NUMBER:   2026-27-M 

PROPOSER:           

 

Proposer must furnish all of the following information relative to its ability, experience, and financial resources available 
for the fulfillment of the Agreement. 

 

1. The number of consecutive years that Proposer has been engaged in the business under the present firm name.   
 
        Number of consecutive years at this location: ___________        
 
 Date when business was organized ___________________ 

 
2. List all pertinent organizations and associations of which Proposer is currently a member: 
 
             
 
            
 
             
 
3.    Provide the overall ratio of managers to personnel.         
 
 
(Questions 4 through 6 relate only to Proposer’s contracts for the type of services requested in this RFP) 
  
4. Has Proposer ever refused to sign a contract?  Y         N          At the original price?  Y___  N _____  
 
 If yes to either question, provide details.         
 
            
 

                
 

            
 
5. Has Proposer ever been terminated for cause?                If yes, provide details.     
 
            
 
            
 
            



 

  

REQUIRED FORM C – STATEMENT OF QUALIFICATIONS 
 
PROPOSER:           

 
6. Has Proposer ever defaulted on a contract?              If yes, provide details.       
 
            
 
             
 
            
 
7. Has Proposer or any related or affiliated entity ever been adjudged bankrupt, been subject to a receivership or an order 

of reorganization, or other similar action involving the rights of creditors against vendors? If yes, provide details. 
 
            
 
             
 
8. Is Proposer or any related or affiliated entity at this time subject to any court order relating to bankruptcy, receivership, 

liquidation, reorganization, or similar relief?  If yes, provide details. 
 
            
 
             
 
9. Detail any criminal or civil investigation or pertinent litigation pending or that has concluded within the last three (3) 

years against Proposer’s organization or individuals within the organization or any related or affiliated entity. 
            
 
            
 
 
10.   Proposer has attached copies of its annual financial statement, including balance sheet, profit and loss statement, 

statement of cash flows, and notes to the Financial Statements for the last three (3) years.  □  Yes   □  No 
 
11. Proposer has attached a completed IRS W-9   □  Yes   □  No  
 
12. Identify how Proposer was made aware of this RFP:  ____ Newspaper Ad            Website     ____ Email Notification             

 Other ________________________________________     ______     

 
13. Identify below the Proposer’s contact person for purposes of responding to any questions the Authority may have:  
 
 Contact Name      _________  _  
 
 Title      ________    
 
 Address           
 
 Telephone          Email address      



 

  
 

 

REQUIRED FORM D – PROPOSER CERTIFICATIONS 
 
NAME OF PROJECT:   STRATEGIC COMMUNICATIONS & PUBLIC RELATIONS  

PROJECT NUMBER:   2026-27-M 

PROPOSER:           

 
CHECK BOXES TO CERTIFY: 
 
[ ]  Proposer certifies that it is fully authorized to enter into an Agreement with the Authority, has no 

known conflicts of interest as described in the MPEA Act (70 ILCS 210/25.3), or otherwise, and further 
specifically certifies that: 

 
 
[ ] Neither Proposer nor its agents, officers or employees, has entered into any agreement or arrangement with any 

individual or entity to refrain from bidding, or to do any act or omit to do any act, the result of which would restrain 
free competition among Proposers. 

 
[ ] Pursuant to 70 ILCS 210/25.3, neither Proposer nor its agents, officers or employees, has made any offer to, nor 

been solicited by, any member of the Board, officer or employee of the Authority, either directly or indirectly, regarding 
any money or other thing of value as a gift or bribe or means of influencing his or her vote or action in his or her 
official character. 

 
[ ] Pursuant to 70 ILCS 210/25.5, neither Proposer nor any affiliated entities or affiliated persons of Proposer's 

organization has made any contributions to any political committees established to promote the candidacy of any 
declared candidate for the office of Mayor of Chicago or Governor of Illinois. 

 
[ ] Neither Proposer, nor its agents, officers or employees, is barred from contracting with any unit of state or local 

government as a result of being convicted of bid-rigging, as defined in Section 33E-3 of the Illinois Criminal Code of 
1961 (720 ILCS 5/33E-3) or of bid-rotating, as defined in Section 33E-4 (720 ILCS 5/33E-4) or of any similar offenses 
of any state or the United States that contain the same elements as the offenses of bid-rigging or bid-rotating. 

 
[ ] Proposer will, pursuant to 720 ILCS 5/33E-6, report to the Illinois Attorney General and Cook County State’s Attorney 

any prohibited communication that would constitute interference with contract submission and award by a public 
official. 

 
[ ] Pursuant to 775 ILCS 5/2 105, Proposer complies with the Illinois Department of Human Rights Act and rules 

applicable to public contracts, including equal employment opportunity, refraining from unlawful discrimination, and 
having written sexual harassment policies. 

 
[ ]      Proposer will, pursuant to the Drug Free Workplace Act (30 ILCS 580), provide a drug free workplace.  Proposer 

certifies that it will not engage in the unlawful manufacture, distribution, dispensation, possession or use of a 
controlled substance in the performance of the contract. This requirement applies to contracts of $5000 or more 
with individuals, and to entities with twenty-five (25) or more employees.  

 
[ ] Proposer or its employees and subcontractors shall comply with applicable provisions of the U.S. Civil Rights Act, 

Section 504 of the Federal Rehabilitation Act, and the rules applicable to each as well as the Americans with 
Disabilities Act (42 U.S.C. 12101 et seq.) and the regulations thereunder (28 CFR 35.130).  

 
 
 
 
 
 



 

  
 

 

[ ] Proposer, nor any of its affiliates, subsidiaries, officers, directors, managerial employees, or any individual who, 
directly or indirectly, holds a pecuniary interest in the Proposer’s organization has been convicted of a criminal 
offense incident to the application for or performance of a contract or subcontract with a governmental entity in 
the State of Illinois, or has been convicted of a criminal offense, or held liable in a civil proceeding, that negatively 
reflects on the entity’s or individual’s business integrity, based on a finding of embezzlement, theft, forgery, 
bribery, falsification, or destruction of records, receiving stolen property, or violation of state or federal antitrust 
statutes or similar laws.   

 
[ ] Proposer is not in arrears to the State of Illinois for any debts whatsoever (including but not limited to back taxes).  

Further, the undersigned certifies that the Proposer has not defaulted on any other project with the State of 
Illinois, US Federal Government, or any governmental entity of Cook County or the City of Chicago. 



 

  

REQUIRED FORM E – DISCLOSURE OF LOBBYISTS 
 
NAME OF PROJECT:   STRATEGIC COMMUNICATIONS & PUBLIC RELATIONS  

PROJECT NUMBER:   2026-27-M 

PROPOSER:           

 
The Board of the Metropolitan Pier and Exposition Authority (“MPEA”) has determined that all bids, proposals and 
contracts requiring Board approval must be accompanied by a statement disclosing information about Lobbyists, as 
that term is defined in Section A below.  Lobbyists retained in connection with the award of the contract are agents 
of the Proposer and are therefore subject to the same rules as the Proposer, including but not limited to the prohibition 
of conflicts of interest and the prohibition of direct contact with any official, employee or agent of the MPEA regarding 
outstanding procurement projects, except as provided herein.  The only officials,  employees or agents of the MPEA 
who may be contacted regarding outstanding procurement projects are the Director of Procurement, to whom 
questions for clarification regarding an outstanding procurement may be submitted in writing, and members of the 
MPEA’s Business and Workforce Diversity Department, who may be contacted regarding the Proposer’s Minority and 
Women’s Business Enterprise participation. 
 

A. DEFINITIONS AND DISCLOSURE REQUIREMENTS 
1. "Lobbyist" means any person (i) who, for compensation or on behalf of any person other than himself, 

undertakes to influence any legislative or administrative action, or (ii) of whose duty, or any part of 
whose duty, as an employee of another includes undertaking to influence any legislative or 
administrative action.  Subconsultants or sub-contractors hired by the Proposer who do not fit this 
definition are not considered Lobbyists. 

2. In particular, the Proposer must disclose the name of each such person, his/her business address, the 
nature of the relationship, and the amount of the fees paid or estimated to be paid.  

3. If the Proposer is uncertain whether a disclosure is required, the Proposer must either ask the MPEA 
whether disclosure is required or make the disclosure. The Proposer is not required to disclose 
employees who are paid solely through the Proposer's regular payroll or sub-contractors that will be 
assisting in performance of the work without providing STRATEGIC COMMUNICATIONS 
CONSULTANT. 

4. MPEA prohibits the participation of Lobbyists when the payment to the Lobbyist is contingent on the 
award to the party of a contract, namely through contingency fee agreements. 

 
B. CERTIFICATION   

Each and every Lobbyist or other person retained or anticipated to be retained directly by the Proposer is listed 
below [begin list here, add sheets as necessary].  Indicate by check below if any such person is retained for or in 
connection with lobbying for the award of the contract that is the subject of this RFP. 
 
Name Business Address Fees 

(indicated whether           
paid or estimated) 

Check if retained 
directly for award 
of this contract 

   [ ] 

   [ ] 

   [ ] 

   [ ] 
 
 
[ ]  CHECK HERE IF NO SUCH PERSON HAS BEEN RETAINED DIRECTLY BY THE PROPOSER OR IS 

ANTICIPATED TO BE RETAINED DIRECTLY BY THE PROPOSER. 



 

 

REQUIRED FORM F – PROPOSED FEE STRUCTURE  
 
NAME OF PROJECT:  STRATEGIC COMMUNICATIONS & PUBLIC RELATIONS 
 
PROJECT NUMBER:   2026-27-M 
 
PROPOSER:              _________________________________________________________ 
 
 
Required Form F must be submitted in a separate PDF document. 
 
 
PROPOSED ANNUAL FEE: 
 
Proposer must provide a detailed statement of work based on the Scope of Services described herein, the 
services and level of effort to be performed by Consultant, estimated hours and description of services to be 
provided by Consultant (including any subconsultants), key deliverables, and proposed performance metrics.   

 
 

Fixed Annual Fee: ________________________________________ 
         (to be invoiced and paid on a monthly basis) 

 
The Authority and Successful Proposer may negotiate a fixed fee on an annual basis or for the remainder of 
the contract term after the first year.    
 
 
For Additional Services   
 
A. In the format shown below, the Proposer must provide hourly rates by title and function and the 

estimated percentage of time for assigned personnel in the provision of services to the Authority’s 
account:   

 

Title / Function *  
 Hourly Rate 

  
$____________ 

  
$____________ 

  
$____________ 

  
$____________ 

            
      * e.g., Vice President, Director, Senior Account Executive, Account Executive, Account Coordinator, etc. 
 
B. The Proposer must provide below a Blended Hourly Rate based on the rates identified above.  The 

Blended Hourly Rate submitted is not subject to increase during the contract term and any renewal 
periods.  The Blended Hourly Rate shall be the basis of compensation for services performed by the 
Strategic Communications Consultant(s) that are outside the agreed upon scope and fee agreed upon 
between the Authority and the Consultant.   

 
 

Blended Hourly Rate 
 

$____________ 
 



 

 

 
C. The maximum level of compensation for fee will be negotiated with the Successful Proposer in 

conjunction with the strategic communications plan and the scope of work to be performed by the 
Consultant.   
 
The Authority may select the Proposal that demonstrates the “best value” overall and meets the 
objectives of this RFP.  This includes proposed alternative fee arrangements.  The Authority reserves 
the right to negotiate lower fees or a fee structure that differs from that proposed with any firm 
selected.  In such case, compensation may also be based on the alternative fee arrangements that 
are accepted and/or negotiated. 
 
 

D. The Authority shall not reimburse Consultant for any expenses incurred in connection with direct 
payroll costs, overhead, burden, fringes, office supplies, office equipment, telephones, computers, 
copying, facsimiles, incidentals required by Consultant in the normal course of business, indirect costs, 
and profit.   The Authority shall reimburse reasonable out of pocket expenses, incurred on behalf of 
and by direction and approval of the Authority.  Consultant shall bill for such out of pocket expenses 
in detail and without mark-up.  Reasonable out of pocket expenses include expenses such as cost of 
design, advertising, printing, and non-local travel. 



 

 

REQUIRED FORM G – NOTIFICATION OF EXCEPTIONS 
 
NAME OF PROJECT:  STRATEGIC COMMUNICATIONS & PUBLIC RELATIONS 
 
PROJECT NUMBER:   2026-27-M 
 
PROPOSER:              _________________________________________________________ 
 
 
 
PLEASE CHECK ONLY ONE: 
 
 
[ ]  PROPOSER ACKNOWLEDGES THAT THERE ARE NO EXCEPTIONS OR ADDITIONS TO THE SCOPE OF 

WORK OR ANY OTHER REQUIREMENTS STATED IN THIS RFP #2026-27-M. ADDITIONALLY, PROPOSER 
UNDERSTANDS THAT CHANGES OR ADDITIONS WILL NOT BE CONSIDERED AFTER PROPOSAL 
SUBMISSION. 

 
 
[ ]    PROPOSER ACKNOWLEDGES THAT THERE ARE EXCEPTIONS OR ADDITIONS TO THE SCOPE OF 

WORK, INCLUDING CONFLICTS OF INTEREST, OR ANY OTHER REQUIREMENTS STATED IN THIS RFP 
#2026-27-M AND HAS ATTACHED THEM TO THIS REQUIRED FORM - NOTIFICATION OF EXCEPTIONS. 
ALL EXCEPTIONS TO THE FORM OF AGREEMENT MUST BE MADE IN MICROSOFT WORD FORMAT WITH 
TRACKED CHANGES. ADDITIONALLY, PROPOSER UNDERSTANDS THAT ADDITIONAL CHANGES OR 
ADDITIONS WILL NOT BE CONSIDERED AFTER PROPOSAL SUBMISSION. 



 

 

REQUIRED FORM H – INSURANCE REQUIREMENTS 
 
NAME OF PROJECT:  STRATEGIC COMMUNICATIONS & PUBLIC RELATIONS 
 
PROJECT NUMBER:   2026-27-M 
 
PROPOSER:              _________________________________________________________ 
 
 
 
[ ]    PROPOSER ACKNOWLEDGES THAT IT HAS PROVIDED EVIDENCE OF THE ABILITY TO 

PROVIDE INSURANCE COVERAGE (i.e., CERTIFICATE OF INSURANCE), AS SPECIFIED 
BELOW.  PROPOSER FURTHER ACKNOWLEDGES AND AGREES THAT THE 
SPECIFICATIONS SET FORTH BELOW SHALL BE INCORPORATD INTO THE SELECTED 
PROPOSERS AGREEMENT FOR (“SERVICES”). 

 
1. The Consultant must procure and maintain, at its own expense, until final completion of the Services 

covered by this Contract and during the time period following final completion if required to return 
and perform additional Services, for any reason whatsoever, the types of insurance specified below 
by the Authority. The Consultant must provide the Authority with certificates evidencing such 
coverage prior to receiving the contract: 

 
 a.      Commercial General Liability 
 
 Coverage Limit     
 General Aggregate $2,000,000.00 
 Products Liability/Completed 
 Oper. Aggregate $2,000,000.00 
 Each Occurrence $1,000,000.00 
 Personal & Advertising Injury $1,000,000.00 
 
 If Commercial General Liability or other form with a general aggregate limit is used, the general 

aggregate limit shall be twice the required occurrence limit.  
 
 b. Workers' Compensation and Employer's Liability 
 
 Coverage Limit     
 Workers' Compensation Statutory   
 Employer's Liability  
   Each Accident $1,000,000.00 
   Disease – each employee $1,000,000.00 
   Disease – Policy Limit $1,000,000.00 
 
 Workers’ Compensation/ Employer’s Liability policies shall be endorsed to waive  
 the insurer’s right of subrogation against the Authority.    
 
              
            c.         Automobile Liability (If Applicable)  
 
            Coverage                                                                                                                 Limit 
            Bodily Injury and Property Damage Combined - Occurrence                                $1,000,000.00 

            Uninsured Motorist - Occurrence                                                                      $1,000,000.00 
            Underinsured Motorist (when not included in Uninsured Motorist)                        $1,000,000.00           



 

 

            This Policy must provide coverage for all owned non-owned, and hired autos. 
 
            d.         Umbrella Coverage                                                                         $5,000,000.00  
  Per occurrence and Aggregate 
             

Coverage must be in excess of Commercial General Liability, Auto Liability and Employers Liability. 
It must be no more restrictive than the primary coverage listed.   
 
e.        Professional Liability                                                                  $2,000,000.00  
 (Errors and Omissions)  
 
f.  Cyber Liability       $2,000,000.00 
                                                       

 
2. All insurance companies must be rated A-VII or better by the A. M. Best Company.   
 
3. Consultant’s assumption of liability is independent from, and not limited in any manner by, the 

Proposer's insurance coverage obtained pursuant to this Agreement, or otherwise.  All amounts owed 
by Proposer to the Authority as a result of the liability provisions of the Agreement shall be paid on 
demand. 

 
1. Consultants’ insurance shall be primary and non-contributory with any insurance or self-insurance 

programs maintained by the Authority.  
 

2. All coverage must contain a Waiver of Subrogation in favor of the MPEA.  
 
6.  Policies should be written on an occurrence basis with the exception of professional liability coverage.    
 
7. The Metropolitan Pier and Exposition Authority, its facilities, agents, officers, board members and 

employees are named as an additional insured by endorsement on the commercial general liability, 
auto liability and umbrella liability policies.  

 
8. Subcontractors performing services for the Consultant shall maintain coverage and limits equal to or 

greater than these requirements unless the Consultant and the Authority mutually agree to modify 
these requirements for subcontractors based on subcontractor’s scope of work.  Consultant agrees 
that it will contractually obligate its subcontractors, if utilized, to indemnify and hold harmless the 
Authority to the same extent that Consultant is required to do so as provided in this RFP.  Consultant 
agrees that it will contractually obligate its subcontractors to promptly advise Consultant of any 
changes or lapses of the requisite insurance coverage and Selected Proposer agrees to notify the 
Authority of any such notices. Consultant assumes all responsibility for monitoring subcontractors 
contracts and insurance certificates for compliance with the insurance and other provisions of this 
Agreement until final completion of services. As an alternative, Consultant may include its 
subcontractors as additional insured on its own coverage.  In the event that the subcontractors are 
included as additional insured, Proposer agrees to provide Workers’ Compensation for subcontractors 
and their employees.   

 
 If at time of proposal submission, Proposer is requesting that the Authority waive the limit 

requirement for subcontractor(s) performing services, Proposer must identify (per Notification of 
Exceptions Form) the name of the subcontractor, the nature of the services provided by the 
subcontractor, the type of coverage to be waived, and the proposed limit.  

 
9. If policies are canceled, non-renewed, or a material change has occurred for any reason, the Proposer 

must provide a 60-day prior written notice via certified mail. A 10-day prior written notice must be 
given for non-payment of premium. 

 
 



 

 

10. The Consultant must furnish MPEA’s Risk Management Department with an original certificate  of 
insurance, with any additional insured endorsement, prior to the execution of the contract, and at 
any renewal. The Authority has the right, at its discretion, to require Consultant to submit complete 
certified copies of any required insurance policies. The Authority has the right to suspend Consultant’s 
Contract if the   Consultant does not provide acceptable evidence of insurance.  

 
 
11.     Any deductible of self-insured retention for insurance coverage must be the responsibility of the 

Consultant.  
 
12.   Any insurances provided by the Consultant will in no way limit or restrict the Consultant’s 

responsibilities stated within the contract or by law.  
 
13.  The required insurance to be provided by the Consultant shall not be limited by the language 

indemnification stated in this contract.  
 
14.  If the Consultant procures additional coverages, it will be at the Consultant’s sole expense.  
 
15.  At its sole discretion, the MPEA Risk Management Department has the right to modify and/or delete 

these insurance requirements. 



 

 
 

 

REQUIRED FORM I – SPECIAL CONDITIONS REGARDING MINORITY AND WOMEN OWNED BUSINESS ENTERPRISES 
 
 

Document included as a separate downloadable PDF at www.mpea.com under ‘Doing Business – Current Bids and Proposals’  
 

[REMAINDER OF PAGE IS INTENTIONALLY LEFT BLANK] 
 

http://www.mpea.com/


 

 
 

 

EXHIBIT 1 – RFP TIMELINE 
 
The anticipated timeline for the RFP process is set forth below.  These are target dates and are subject to change. 
 

 
  

Request for Proposals (RFP) issued Monday, July 6, 2026 

Pre-Submittal questions due by Thursday, July 16, 2026 

Answers Issued (via Addendum) Thursday, July 23, 2026 

Proposal Due Date Monday, August 10, 2026 

Oral Interviews/Presentations Week of September 28, 2026 

Board approval and notification of selection by October 2026 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 

 

EXHIBIT 2 – FORM OF AGREEMENT 
 
Form of Agreement available as a separate WORD document attachment.  
 
As outlined in Required Form G – Notification of Exceptions, any exceptions to the form of agreement must be made via 
Word with redlined mark-ups / tracked changes.  
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