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Addendum No. 2 consists of eleven (11) pages and has the following information to be incorporated into the
Request for Proposals (RFP). The proposer must acknowledge receipt of this Addendum No. 2 in their RFP
submittal in Required Form A, Form of Transmittal Letter.

ltem #1: Proposers’ questions and/or requests and the MPEA’s responses are provided below.

Proposer Question:

MPEA’s Response:

Would the Authority consider a longer Term than
five (5) years? We believe the minimum Term
should be at least ten (10) years.

Related Question:
Section II.G defines the contract term as five years

from Revenue Commencement Date. Is there an
option for renewal, and if so, on what terms?

The Authority will extend the term to seven (7)
years from First Revenue Generation Date.

Could the Authority elaborate on what other firm or
sales group would be selling advertisements on
the DSN?

MPEA will have a sponsorship sales group that
will be responsible for selling convention center
sponsorships,  which can also include
advertisements on the digital signage platform as
part of the Authority’s allocation.

The Authority may also do Public Service
Announcements on the digital advertising space.

Could the Authority elaborate on what advertisers
we could or couldn't sell to? Would non-exhibitors
or non-participants of a convention be allowed to
advertise?

Non-exhibitors and non-participants of a
convention in competing industries will not be
allowed to advertise on the DSN during the period
of that convention. MPEA will not compete with
our customers.

The Consultant cannot sell to advertisers that
have an agreement with MPEA.

Is there a Minimum Annual Guarantee (MAG)
required from the Consultant, in addition to the
proposed revenue share percentage? If yes, what
is the expected range or floor?

MPEA is not including a MAG as part of this
agreement. The Authority will continually evaluate
performance of the DSN provider.

The RFP allows MPEA's third-party designee to
use up to 15% of installed screen time for non-
event local/national advertising. Will revenue from
that 15% flow to the Consultant, MPEA directly, or

Revenues from this portion will flow to the
Authority and will not count as part of the
Consultant’s gross sales.
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be split? Does this 15% count against the
Consultant's gross sales calculation?

What is MPEA's expected total capital outlay for
hardware procurement and installation by the
separate Contractor, and what is the anticipated
timeline by phase?

The expectation is that the Consultant will help
the Authority determine the required capital
investment.

What is the current network infrastructure
capability at McCormick Place, and what
infrastructure upgrades does MPEA anticipate
funding versus expecting the Consultant to
recommend and the Contractor to implement?

The current network infrastructure is
interconnected throughout the facility via 20GB
fiber connections, with a redundant 40GB
backbone between core switches.

The expectation is that the Consultant will help
the Authority determine any required capital
investment that may need to be made beyond this
system requirement.

The RFP references potential outdoor sites subject
to City approval. Has MPEA initiated permitting
conversations with the City of Chicago, and what
outdoor locations are currently under
consideration?

No, the Authority has not initiated permitting
conversations with the City of Chicago.

The expectation is that the Consultant will help
the Authority determine appropriate locations.

Are there existing signage, advertising,
sponsorship, or naming rights agreements at
McCormick Place that would carve out specific
assets, sponsors, or categories from the
Consultant's exclusive sales rights?

MPEA has sponsorship agreements with some
organizations and those organizations may
advertise on the signage program as part of the
Authority’s allocated 15%.

The Authority currently allows the shows to sell
static advertising via clings on the Grand
Concourse stairs and on columns located in
McCormick Place public spaces. These would not
be part of the responsibility of the DSN.

10

What is the specific MBE/WBE participation goal or
aspirational target for this contract? Is it expressed
as a percentage of total contract value, gross
revenue, or scope of services? Wil MBE/WBE
participation be evaluated based on the
percentage of gross advertising revenue, the
percentage of operational scope, or another
measure?

The contract goals are 25% Minority owned
business (MBE) utilization and 5% Women owned
business utilization of the entire contract.

11

How will the Evaluation Committee weight the five
evaluation criteria identified in Section IV? Is there
a specific point allocation, or are all five weighted
equally?

The Authority will allocate weights to the criteria
outlined in the RFP. All five criteria will not be
weighted equally.

12

For the Oral Interviews/Presentations during the
week of June 24, will MPEA provide guidance on
length, format, and any specific topics the
Committee wants addressed?

Yes. MPEA Procurement will communicate with
any proposers selected to conduct Oral Interviews
and provide details regarding location, timing,
format and specific topics to address.

13

Section 1.G defines the Revenue Commencement
Date as the first date the Consultant recognizes
any revenue from the digital signage network,
while Section |l contemplates phased installation

The expectation is that the Consultant will help
the Authority determine the implementation
timeline. While part of the rationale for a phased
approach may be related to economics, another
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over a three-to-four-year period. Because this
provision materially affects revenue projections
and proforma development, please clarify:

(@) Will the Revenue Commencement
Date be triggered by revenue from any
single phase or sign, even if the broader
network is not substantially complete?

(b) Will the Authority consider tying the
Revenue @ Commencement Date to
substantial completion of the full network
(or a defined percentage threshold)?

(c) Will the Authority share the anticipated
phased installation schedule, including
target completion dates per phase, to
ensure all proposers price on a consistent
basis?

driving factor is the sheer size of the facility.

Generally, the Authority’s expectation is the North
and South Buildings including the Grand
Concourse will be part of Phase 1, West Building
will be part of Phase 2, and Lakeside will be part
of Phase 3.

As outlined in the answer to question #1 herein,
the Authority has agreed to extend the contract
term to seven (7) years after Revenue
Commencement Date.

14

McCormick Place is already the largest convention
center in North America. The question this RFP
opens up is: what does it look like when it
becomes the most digitally iconic one? Before we
design anything, we'd like to understand the full
vision MPEA is building toward, not just for the
DSN, but for the campus experience as a whole.
Where do you want attendees to feel it?

Presented at the “Expo! Expo!” event in Houston
from December 8-10, 2025, McCormick Place
Convention Center was awarded two honors by
EXHIBITOR magazine at its highly regarded 2026
Centers of Excellence Awards. McCormick Place
was named among the Top 25 Convention
Centers Worldwide and received the additional
distinction of Best Facility Exceeding 1 Million
Square Feet.

The EXHIBITOR Centers of Excellence Awards
honor top trade show and event venues based on
exhibitor and organizer feedback, operational
excellence, service quality, and event execution.

The program is expected to complement our
iconic assets, not overwhelm them. The DSN
program will help to provide our campus with a
more modern feel. The DSN program will meet
our attendees where they are when they are in
our facility — they will integrate into our expansive
grand concourses and they will greet them as
they near entry to our 2.6 million square feet of
exhibit hall space. They will provide our shows
with additional revenue-generating opportunities
and they will allow exhibitors to more directly
connect to attendees.

15

When an event producer is choosing between
McCormick Place and a competing venue, what is
the specific moment (an image, an experience, a
first impression) where you believe that decision is
made? And do you believe that moment currently
exists at McCormick Place, or is it waiting to be
built?

The decision is often made in a single moment
when the event producer and ultimately the Board
of Directors can clearly envision a successful
event at our Convention Center. That moment is
created through the first impression: the arrival
experience, the energy of the facility, and the
confidence inspired by the team.

Most venues can offer comparable space and
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pricing. The differentiator is whether leadership
leaves believing, “This team and destination will
make our event successful.”

That moment exists in parts today, but there is an

opportunity to make it more intentional,
consistent, and memorable across every
interaction.

16

The venues winning in the next decade won't
simply be better convention centers; they'll be
destinations that event producers choose because
they offer experiences that can't be replicated
anywhere else. When you imagine McCormick
Place consistently topping 'best of' lists not just for
size but for design and experience, what is the
moment of arrival, the transition between buildings,
the visual that attendees photograph, that doesn't
exist yet but should?

MPEA is planning for the future of McCormick
Place to make sure that it remains at the top of
the convention industry. Included in this planning
is the reimagining of Lakeside Center. As part of
that reimagination, MPEA is seeking to make
Lake Michigan a more prominent part of the event
experience. MPEA has neared completion of a
conceptual design for this space and is discussing
authorization to move forward with construction of
a reimagined McCormick Place with the State.

MPEA has also completed a conceptual design
for a new building that would include an exhibit
hall that would span MLK Drive connecting the
South and West Buildings. MPEA would need
authorization from the State for this facility as well.

MPEA is also engaged in discussions with
developers interested in developing assets near
McCormick Place to create integrations between
campus assets and these developments.

17

What existing physical and experiential assets of
the McCormick Place campus do you consider
most strategically valuable, and which do event
producers most consistently underutilize or fail to
notice?

Our most strategically valuable assets are the
overall campus experience, the flexibility and
accessibility of the facility, and the strength of the
team and destination partnerships that support
event execution.

The assets most often overlooked by event
producers are the experiential advantages, the
ease of attendee movement, destination
connectivity, operational expertise, and the
collaborative support behind the scenes. These
strengths create significant value but are not
always intentionally highlighted during the sales
and planning process.

18

Three years after this DSN is fully operational,
what does success look like, not just as revenue
per screen, but as a campus experience? What
are attendees doing differently? What are show
organizers saying when they renew? What does it
feel like to walk from the parking structure through
the Grand Concourse into a show floor?

Success of the digital signage program means
that our customers consider the DSN program to
be a vital component of their program at
McCormick Place. Our show managers will
consider the signage program to be a significant
value add to their event and an additional reason
to consider Chicago beyond just the attendance
lift that always occurs when they book Chicago,
the expansive flexible spaces our facility offers,
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and the logistical advantages of using our facility.
Exhibitors will deem the program to be a
necessary high ROI investment when exhibiting at
McCormick Place. Event attendees will have a
more seamless experience navigating the facility
and will be more aware of the opportunities that
present themselves when attending a show.

19

To design a DSN that performs as a true revenue
engine (not just a digital amenity), we need to
understand the real demand profile of this building.
Would MPEA be willing to share: (a) a minimum of
two years of historical event data, including show
names, attendance figures, booth counts, and
event categories; and (b) a forward-looking
calendar of confirmed and prospective bookings
for the next two to three years? We recognize that
certain show names or client relationships may be
confidential, and we are fully prepared to execute
a non-disclosure agreement to receive this
information. If full disclosure is not possible, we
would welcome even anonymized or aggregated
data by event type, size category, and season, as
partial information is meaningfully more useful than
none.

Related Question:
Can Consultant obtain an event schedule that

covers definite groups over the next 24 -36
months?

Please refer to the McCormick Place website or
Choose Chicago website for the McCormick Place
calendar of events.

20

Digital signage infrastructure is no longer a
hardware problem; it's a platform decision.
Programmatic content delivery, Al-generated
dynamic creative, real-time audience analytics,
and behavioral triggering are not future
capabilities; they are available today. As you build
this network from scratch, how important is it to
MPEA that the architecture be designed with these
capabilities as native features, not retrofits, so the
system can grow alongside the technology curve
rather than behind it?

The Authority believes the system should be
designed to maximize the use of technologies
available today.

21

Has MPEA considered how this DSN could
integrate with the broader smart building and
campus intelligence infrastructure, including foot
traffic analytics, wayfinding, event management
platforms, and exhibitor data? If that integration
doesn't exist today, is it on MPEA's roadmap, and
would a DSN platform designed to enable it be
viewed favorably in the evaluation?

We have not considered this; however, we are
open to discussions with the Selected DSN.

22

Are there spherical LED, large-format, or
architecturally integrated media surfaces under
consideration for any campus locations, either in

MPEA does not specifically have anything like this
under consideration. We would not be opposed to
it but we will always emphasize facility design to
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this scope or in future capital planning?

meet the needs of our customers.

23

What is MPEA's current position on Al-assisted
content operations, specifically the use of Al tools
to dynamically generate show-specific creative,
real-time wayfinding updates, or automated
content scheduling? Is this something MPEA
would want the DSN Consultant to develop and
operate, or does MPEA envision maintaining direct
control of content strategy?

We have not considered Al-tools; however, we
are open to discussions with the Selected DSN.
Our primary concern with respect to any Al-
enabled system is that it does not generate
content that would conflict with our show
customers or their exhibitors.

24

The highest-performing  digital  out-of-home
networks share one common trait beyond
hardware: they had creative people in the room
during the initial sales conversation, not just after
the contract was signed. How is MPEA currently
thinking about the relationship between the
existing sales team, the creative capabilities that a
DSN enables, and incremental revenue
generation? And what does success look like
commercially in Year 1, Year 3, and Year 5?

MPEA believes that the DSN can add significant
value during the sales process and expects to
integrate the DSN sales team into the convention
center sales process.

25

The RFP reserves 15% of screen time for a third-
party designee for local and national non-event
advertising. Has that inventory already been
committed to a specific party, or is it currently
unassigned? And will the Consultant have any role
in managing, scheduling, or monetizing content
within that 15% window?

MPEA is the party that will be responsible for
selling this portion. If MPEA ultimately determines
it does not need this space, it can be allocated to
the DSN. The DSN provider will deliver the
content as part of one unified platform.

26

Is MPEA open to exploring a tiered sponsorship
model in which exhibitors and event producers can
sponsor specific zones, floors, or buildings, not just
individual screens, creating a premium tier of
digital presence above standard show directory
listings?

Yes.

27

The RFP describes the Consultant as responsible
for developing the DSN design in collaboration
with  MPEA. Will MPEA designate a specific
internal point of contact or decision-making team
for this collaboration, and what is the expected
level of decision-making authority that designee
will have? Specifically, can they approve sign
location recommendations, or does every decision
require escalation?

There will be specific point(s) of contact. The final
decision will be made by the CEO based on
recommendations of staff. While the point(s) of
contact may not be decision makers, they will
directly report to an influential senior leadership
team member. The CEO will not be included as a
point of contact.

28

The RFP references approximately 45 sign
locations as anticipated. Is that number a
budgetary placeholder established for proforma
purposes, or does MPEA have a firm position on
that count? Will the Consultant be expected to
validate, challenge, or recommend a different
number as part of the design process?

The signhage number is an estimate that is subject
to change. The Consultant and the Authority will
work to build out the program during the design
process. Recommendations will be the
responsibility of the Consultant.

29

The RFP calls for a Schematic Design Package
within 120 days of contract execution. Does that

Four months. The anticipated turnaround depends
on the circumstances of the internal review. The
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120-day clock begin upon execution and run
regardless of MPEA's review and approval
periods, or are MPEA's internal review cycles
additive to the 120-day window? What is the
anticipated internal review turnaround for design
submissions?

Authority can be flexible within reason so long as
we are progressing toward a final package. The
longer the design takes, the longer the system will
take to come online so it is also advantageous for
them to bring to completion.

30

Will MPEA make available to the awarded
Consultant architectural drawings, floor plans, as-
built documents, and space programming data for
all campus buildings prior to or immediately upon
contract execution?

This will occur at the time of contract execution.

31 |Is there a specific evaluation criterion that | MPEA will select the Proposer that it believes is
distinguishes between proposers who have | best equipped to manage its program in the
operated a DSN in a convention center previously | convention center. All evaluation criteria are
and those who bring a different background, and if | included in the RFP under Section IV. RFP
so, how is that criterion weighted? We ask | Evaluation.
because we believe first principles thinking and
fresh perspective have consistently produced
better long-term outcomes than institutional habit.

32 | The RFP states MPEA will provide sufficient | This will occur at the time of contract execution.
power, network, and signal infrastructure to
support the DSN. Prior to contract execution, or
immediately upon award, wil MPEA make
available existing as-built drawings, network
topology documentation, and MDF/IDF room
locations across all campus buildings? Or is this
part of post-award design discovery?

33 | What is the current state of the campus network | Fiber interconnects all buildings throughout the
backbone, specifically: is there fiber | facility. The wired and Wi-Fi networks currently
interconnecting all buildings on the campus, and | each have 20GB of allocated bandwidth, shared
what bandwidth capacity is currently available or | across all events, with event operations always
planned for dedicated DSN use? receiving top priority for bandwidth allocation.

34 | Will the DSN operate on dedicated bandwidth, or | Shared campus network. No SLA, best effort.
will it share campus network capacity with other
systems? Is that bandwidth availability guaranteed
under a service level, or is it best-effort?

35 | What redundancy infrastructure exists, or is | The network utilizes three geographically diverse
currently planned, for internet connectivity across | ISP connections with 40GB of total throughput,
the campus, including failover routing or LTE/5G | supported by redundant core switches in separate
backup capability for DSN operations during high- | buildings and BGP routing for resiliency.
load events?

36 | Are there existing conduit pathways, cable | Depends on placement, will need a walk-thru
raceways, or infrastructure that the future
installation contractor will be able to leverage? Or
should the design assume that new pathway
infrastructure will need to be planned throughout
all campus buildings?

37 | What power infrastructure is available or will be | Same as above.

provisioned at anticipated sign locations,
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specifically voltage, amperage, and whether
dedicated circuits will be provided? Will MPEA
provision UPS protection for critical DSN
equipment, or is UPS design the Consultant's
responsibility?

38

Are there any structural or environmental
constraints at specific campus locations, including

ceiling load limits, airflow requirements for
equipment enclosures, or physical restrictions in
the Grand Concourse or pedestrian bridges, that
the Consultant must account for in the design?

Yes.

39

Which trades at McCormick Place hold labor
jurisdiction over tasks related to DSN installation,
specifically electrical work, low-voltage data
cabling, rigging, and display mounting? Will the
Consultant's recommended installation contractor
be required to employ union labor for all scopes of
work, or for specific scopes only?

Electricians A-card, Electricians C-card for
telecom, low voltage. Other trades may be
involved  depending on  walk-thru.  Yes,
Consultant’'s recommended contractor may be
required to employ union labor.

40

Is Smart City Networks the exclusive provider of
internet and network connectivity on campus, or
will the awarded Consultant have the ability to
source connectivity through alternative providers
for DSN-specific infrastructure?

MPEA manages its own internet and network
connectivity assets.

41

Are there other MPEA-mandated or preferred
vendors for any aspect of DSN infrastructure,
content delivery, or operations that Proposers
should factor into their proposed approach and
financial proforma?

None aside from the MPEA-stipulated 15%
maximum screen time allocation.

42

What is the permitting and work order process for
permanent installation activities, including ceiling
drops, wall penetrations, conduit runs, and
structural mounting, and who is responsible for
submitting and managing those permits: MPEA or
the awarded Consultant?

MPEA expects to have a general contractor
perform the buildout and installation of the
network assets so they will be responsible for
construction permits.

MPEA will obtain ongoing permits.

43

Are there periods during the year when installation
activities are restricted or prohibited due to
scheduled events at McCormick Place, and if so,
what is the typical annual calendar of blackout
periods for construction or installation work?

McCormick Place hosts more than 100 events per
year. Construction and installation will be
dependent on the show calendar. Generally, the
busiest convention months are April through July
and September through November.

44

Given that McCormick Place events routinely run
outside standard business hours, including
evenings, weekends, and multi-day conventions,
does MPEA have a minimum staffing expectation
for on-site Consultant personnel during events, or
is staffing level left to the Consultant's operational
judgment?

Staffing level will be left to the Consultant’s
operational judgment. The Authority’s expectation
is that staffing is at levels needed to deliver
optimal performance of the program to the people
whom are contracting to use the program, which
will be assessed by the Authority through post-
meeting surveys and post-cons scheduled with
the show manager.

45

Will the Consultant have access to on-site NOC
support from MPEA's network operations team

Yes, NOC. It is up to the building, regarding SLA
expectations for issues originated outside the
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during events, or is the Consultant solely
responsible for DSN monitoring and incident
response? What is the SLA expectation for
network-related issues that originate outside the
DSN?

DSN.

46

Does MPEA have an existing content
management workflow, for wayfinding, event
schedules, and emergency notifications, that the
DSN will need to integrate with or operate
alongside? If so, who owns that workflow today,
and what is the handoff expectation to the DSN
Consultant?

Workflows exist for current static and limited
signage advertising presently on campus. An
appropriate workflow for a more expansive
program will have to be worked through with the
Authority and the Consultant. The DSN provider
will have a dedicated point of contact at the
Authority for these workflows and we could
foresee the workflows going entirely through that
point of contact but a system that works for
everyone and that doesn’t create any gaps needs
to be constructed.

47

The Form of Agreement contains blanks for both
the Revenue Commencement Date fallback trigger
and the Capital Investment amount. Will MPEA
publish those figures in an addendum prior to the
proposal deadline, or are Proposers expected to
propose those terms as a competitive element of
their response?

The Revenue Commencement Date is defined as
five years from the date assets begin generating
revenue; however, please refer to the answer to
question #1 above for the amended term. The
Capital investment amount is an amount that
should be proposed by the DSN provider as a
competitive element of their response.

48

Is the Capital Investment amount a fixed MPEA
requirement, or is it a variable element that will
factor into the competitive evaluation, meaning a
higher proposed investment could improve a
Proposer's scoring?

Related Question:

Can the Authority confirm whether the capital
commitment is intended to (i) subsidize DSN sales,
marketing, service delivery and operations, or (ii)
fund upfront capital investments such as hardware,
equipment, or system infrastructure, or (i) a
combination of both—and if so, how such uses will
be evaluated?

The Capital Investment amount is an amount to
be proposed by the DSN provider that will factor
into the competitive evaluation. The capital
commitment is intended to be used to fund the
upfront capital investments for the DSN program.

49

Given that we are a certified MBE, we would like to
understand what MBE/WBE participation
percentage goal MPEA has established for this
contract, and whether our certification as a prime
Consultant satisfies that requirement in whole or in
part, or whether additional MBE/WBE
subcontractor participation is expected beyond the
prime.

The contract goals are 25% Minority owned
business (MBE) utilization and 5% Women owned
business utilization of the entire contract. If a
business is certified as MBE or WBE then that will
only satisfy the goal of that particular certification.
Also. If a business is certified as both, only one of
the goals will be satisfied.

50

Does MPEA require Consultant on-site operations
and maintenance personnel to be covered under
specific union labor agreements, and if so, which
unions hold jurisdiction over DSN operations,
content management, and maintenance activities
at McCormick Place?

Maintenance contracts may be considered.
Electricians union holds jurisdiction.
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Related Question(s):

To what extent is the selected Consultant required
to utilize union labor for operations and
maintenance under the scope of the RFP?

Can the Authority clarify which labor unions (if any)
have jurisdiction over work performed at
McCormick Place related to digital signage
network operations and maintenance under the
scope of the RFP?

Are there existing CBAs or project labor
agreements that will govern this contract, and if so,
can the Authority provide details regarding work
rules, wage rates, staffing ratios, and jurisdictional
boundaries?

What limitations, if any, do union rules impose on
work hours, overtime, emergency response, or
rapid deployment (e.g., for repairs during events,
or off-hours service)?

How does the Authority coordinate between the
Consultant’'s personnel and existing unionized
trades or contractors on campus, particularly
during concurrent activities like in-space events
and emergency repairs to the DNS?

Union Local jurisdiction of trades

Under locals jurisdiction of trades

Building has many CBAs. It is a union facility

It is all in the CBA

Take everything in consideration and get the work
done

51 | Does the "operating technology" referenced as | If there are any exceptions to any of the closeout
transferable to the convention center owner upon | requirements, Proposers must include them in
Contract termination exclude licensing for | Required Form G - Notification of Exceptions.
Consultant-owned CMS? Otherwise, it is assumed that the selected

contractor will turn over all operating technology.

52 | Is Consultant responsible for providing its own | The Consultant will use existing infrastructure.
circuit and build a dedicated network infrastructure
specific to the digital signage or are we allowed to
use existing infrastructure coupled with creating
our local network?

53 | Can the Authority provide a basic overview of the | 20GB internet bandwidth is delivered via BGP-
Internet technology available throughout | routed wired connections, with  buildings
McCormick (Cat5/6 + Hardware available)? interconnected using 20GB single-mode fiber.

Cat6 cabling is primarily utilized for endpoint
network drops rather than inter-closet backbone
connectivity.

54 | Will there be storage for Consultant’s service | Yes.
equipment and mobile digital signage equipment?

55 | What is the meeting scheduling software (CRM)? | Momentus.

Momentus?
56 | There is a mention of non-exclusivity for selling | MPEA would have the ability to sell local and

local & national advertising, who else would have
the ability to sell, why and for what purpose?

national advertising as part of its campus
sponsorship program. While it can be an isolated
sale, it can also be an add-on to these broader
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sponsorships.

57

When and how will the Authority deliver the
branding kit that is sent to groups to show
locations available for print banners/ clings?

The McCormick Place branding kit, including
available locations for print banners and clings,
will be provided during the event planning process
once space is confirmed and key event logistics
discussions begin. The kit is typically shared
electronically by the event management or sales
team and includes branding opportunities,
placement guidelines, specifications, and
approval timelines to support advance planning
and production coordination.

58

Who manages the Wintrust arena LEDs and can
they be included with new digital sign inventory to
be sold as part of an event?

The Wintrust external sign is managed by MPEA
staff. The sign can be included with new digital
sign inventory to be sold as part of an event
however, there is a carveout window of 4-hours
on DePaul game days that would add/include
DePaul gameday sponsors to the existing
rotation. This carveout will be included as part of
the Authority’s allocation.

DePaul and the Chicago Sky control all content
on the boards inside Wintrust Arena for their
events. For other events we would have to get
permission from promoters / producers on an
event-by-event basis.

59

Does "duration of installation" refer to only the
physical installation of the Consultant's operating
equipment or does this include installation of the
LED walls?

It would refer to the installation of any assets for
the DSN program.

60

Does "large target audiences" in the context of
giving "show managers, exhibitors, and industry
service providers the opportunity to reach large
target audiences" mean only attendees of events
at McCormick Place?

Yes.

61

Can the Authority clarify how  scope,
responsibilities, and any exclusivity provisions
would be defined if multiple proposers are
selected?

The Authority intends to make an award to one
DSN Contractor.

RFP #2026-02-M | Digital Signage Network Services




	METROPOLITAN PIER AND EXPOSITION AUTHORITY

